/ \‘Put(tin he/Piecés Together :
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nat are you { C/a{g ?)ﬂ' swer?. \\S/

o Defining the problem or issue
Ve o Deﬁmr_{g the popula)?lon to samp|e\ :

oSampliﬁM € ong;time that being




e What concept% need to be defined? \\@/
.
/e What have others done on the toplc? f

O therature reV|ew
e Existing:
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- :):)‘ﬁ

e Political Conte&t / - \J

e \Who cares?
/ e Getting “buy in*

e Human Subiects Issues -



http://www.umbc.edu/oir/cacc/index.htm
http://www.umbc.edu/irb/

e Vocabulary levelsshouldfit the
audience ( ~—
/ \‘\\ / > \ | (

o AVoid ja“'rgon"‘/at all costs
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/___/

" Definitions and qugi\iﬁér should be \g
stated up front ¢ > ~/

/ /

o Survey, i ems shouid have no hldden
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e A short concise s rvey will; \\5/

/T o Increase your resp))nse rate *' (
e Keep the respondent focused




Go) Witn) tpia Flohy

/___/

e Keep it easy ’ a{ - ‘ \Qz/
SW

e Have a simple er format fd*rsy.o\qr
_guestions )




[Ep) Eple FloW — Felrt Plai)¢

~ e Keep it mteres‘tl {a{ 4- | ’
et monotonous \\’/

e Don't let items g¢
e Have good tr{ansitiob between guestions

e Ordering o

e Context

guestions




N

e

™ “Do you disagree thag there should not be a
~ tax |nc}ease‘?” A \
“Do you not-believerthatithere |s no use of

illegal clr.lg_J O CalMPUISE:




- e Double barrels ar 6‘ﬁly4§1eant or Kﬁ
shot guns...ask for an answer on only f
one item or dlmens n e

i \ , \\ *' f

“How satlsﬁed are you with the food service

C




VIETIOIHESH

e Avoid making éig[rff‘i\cént memory \g
de;n qg?ys t d B
e Specify a time rang |




VIETIOIHESH

e Don't ask for broad generalizations N
° Ask behavioral @estions ~

\\

/o \\ g ) \ ) J

e Ask about first-hand experiences
o Questionsishouldibesanswered from the




2 D ONOUISITIBRENTE S RER

~ e Avoid sensitivé/ uhcomfortable \&vf

questions ( ~—
/ ~ e Income questions Sk ould be couched in f
categohes \

e Sensitive aterial, if necessary,ﬁshould be
left to therenc




OtherPitialls

//

~ e Avoid leading or’ bigs/eahu ions \\S/

“We are considering aIIong outside vendors in the
/ > Comm&ws Would you/ be willing to pay higher /
student fees to get this service?”

e Ask praos,andlcons; ofianiissue

o Have twordifferentversions efithe question that
address each si




e Minimize neutllalzé.ﬂ%n\ es—I.e., fen'c%\w/
Sitters —
/ o5 pbﬁ'n_fc VS. 3 pqint S}ale \ f
o No neutral categories

L
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e Make sure catégoﬁé??are mutually
exclusive and exhaustive -

/

7

/ ~ “Which of the following best describes

where . youjare living while attending
2" Bl

4

“Since graduating firemiki:S., which other
oISthavelyourattiended other
youlare attending now?”
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e Suskie, Linda A. (1996) "Questionnaire Surveykz/'
Research: What Works?, 2 Edition. AIR
/ Resources for Institutional Research, No.6. f
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\.-_Questionnaires‘& Survey desige | \/
hittps//Www.statpac.com/surveys/ 4

¢ Online Survey Design Guide \
http$//lap:umd.edu/survey desicm/addresources.html

/e Research Methods & Statistics  / J
Wt/ WwWwiSocialpsychologyiora/methods: htm#surve\/
e Conducting Réesearch on the Internet
http://www.ifsn?U'ﬁ’rlfc.edu/°/o7EDreece/PaDers/OnIine'”éurvev design IJHCI04.
pdfY620 /
o American Associatic earch



http://www.statpac.com/surveys/
http://lap.umd.edu/survey_design/addresources.html
http://www.socialpsychology.org/methods.htm
http://www.ifsm.umbc.edu/%7Epreece/Papers/Online_survey_design_IJHCI04.pdf
http://www.ifsm.umbc.edu/%7Epreece/Papers/Online_survey_design_IJHCI04.pdf
http://www.aapor.org/default.asp?page=survey_methods/standards_and_best_practices/best_practices_for_survey_and_public_opinion_research
http://www.aapor.org/default.asp?page=survey_methods/standards_and_best_practices/best_practices_for_survey_and_public_opinion_research
http://www.srl.uic.edu/srllink/srllink.htm

